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fragrancelocus

Evocative and incredibly personal, a perfume is really an
extension of your personality. The fragrance experts at

Chanel know a thing or two about selecting the best..

id you know that smell is the only sense that is

connected to your limbic system? This complex

set of brawn structures is what supports functions

like your emotions, behaviour, motivation and
your long-term memory. And olfaction. You may have always felt
that a certain smell brings you back to a time and place, or makes
you feel happy (or not) and indeed it is scientific fact. It’s what
makes selecting a perfume to adore so personal; so experieatial, so...
well, damn difficulr.

And it seems it’s never been more difficult than it is today; there
are approximately 1,000 new perfumes launched every vear and
one could be forgiven for thinking that the most important part
of picking one lies in the colour of the battle, or the larest pop star
whose face graces the packaging, “I do think that there's a quanriry,
not quality element,” says Joanna Norman, founder of § agrance
consultancy Pandora, “They’re getting very churned out.” Norman
lends her expertise in a varicty of ways; she loctures on a fashion
course in Kingston University UK, highlighting the importance of
scent 1o aesthetic, and is even involved in a primary school initiative
to help children learn abour and be aware of their sense of smell,
since ir«_ connection to our emotional wellbeing is so strong. But
today, she is talking in her capacity as an advisor to Parfums Chanel,
with whony' she has worked for over eight years.

As part of the newly launched beauty hall at Brown Thomas,
Chanel is introducing its first ever Parfums Espace to Treland,

Hiving unprecedented access to the house’s frageances and advisors,
Norman sees the seevices offcred chere as an antidute uf sorrs 1o the
crowded world of perfume launches, “Personally, I think it’s quite
sad chat itk exploded,” she explains, but the backlash is beginning
and those who are craving a more discerning approach are being
driven towards the niche end of the market, “The experimentation
and innovative qualities of the niche area are what we call Les
Exclusifs in Chanel. Ir's where the perfumer is not rushed; he
has more time, more money almast, and can do more creations.
Because just to be, Let’s have anocher one, just to have another
flanker', is too rushed. Les Exclusifs allows the perfumer space
to create.” The perfumer of which she speaks is Jacques Polge,
who has been the creative visionary behind Chanel perfumes for
over 30 years, Les Exclusifs are the fine fragrances that he creates
entirely at his own pace and each of which ties in with a specific
spiration in Mademoiselle Chanels rich lifetime. Outside of the
anel fashion bowutiques the new Parfums Espace is the only place
these niche beauties are available, It will also be a place to get some
unprecedented advice for the nigh impossible task of selecting a
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Iragrance char is truly you. “You can book a free consulration with
a fragrance expert. They will help you through this minefield of
fragrances and will have the raw materials ~ TOSE, |ASMine = 50 you
can smell them in their original states.” *

Consumer education about perfume is seill low and for the
majority of us, the notes, scent families and what to look our for
n:m.ai.n a mystery - making perfume shopping an overwhelming
experience. “For example,” says Norman, "two words we tend to
use are “fresh’ and ‘sweet”. If you go to a perfumer, he/she has a
very specific, technical meaning for those words, but usually when
people say *fresh’ it means they like it, and when they say “sweet’
you tend to mean, you don't like it - it’s too sweer.”
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In a similar way, women in the 21st century are looking to build
a fragrance wardrobe rather than find a signature scent that works
for every scenario. “If you're on a holiday and you wear a particular
fragranc w'll always remember the holiday when you wear the
fragrance and it will bring back all the emotions that go with ir.
In our Jives, we want to separate work and play. We want to wear
one fragrance to work and perhaps another when we’re in a playful
moud or a going out mood. Or a holiday mood, or a seasonal
mood. And I definitely think different notes appeal in different
seasons.” Norman has some sage advice for those wondering if
they have enough or indeed 100 many glass bottles sitting on their
dressing table. “You know the saying that goes with a wedding;

€

something old, something new, something borrowed, something
blue? I like to translate that, When 1 think old, I mean a classic;
you should have a classic fragrance that you like and you go
back to and it reminds you of good times. It’s almost like a
comfort blanket, you know it's something vou enjoy. For new

- experiment, be pioncering, be adventurous; it allows you to
try something, If you don'r like it, you don't have o go back

to it but at least you've kept vour antennae open. Something
borrowed: People always smell things that are reccommended or
have been on someone else, Again, give it a try. And something
blue, to me, is something sexy! Something a litcle bit romantic.
For example, you could go completely opulent and mysterious
like Coco which has that lovely amber, vanilla ambience and it
makes you feel mysterious and sexy.”

But getting to the bottom of which four scents exactly will
it your life, is where we, the unwitting buyer, still need some
guidance, “It's about communication and articulation. We
might know we like or dislike something, but it’s very difficule
to explain why,” says Norman. “What a specialist will do is
break it down. For example, you might find vanilla or some
fruity notes a bit sweet, so they’ll say, okay — that's too fruity
for you, you might prefer something more oriental and then
they'd explain what oriental means. And amber for example
~ amber is an accord which is vanilla and incense - and you
might find, “That's what I like, I now know what it is". So you're
ahle ta identify, and you'll also have a bit more time.”

Armed with your new fragrance education, you'll be ready,
no doubt to shop. *Choose which ones you want to try = I
wouldn’t spray more than three on your arm/s — two on one,
one on the other. And then live with it for a while. Wear it
around the store for an hour or so and acrually wear it." Don’t
fret, she insists, if you can't catch the scent after an hour or so.
“Actually this is a good sign. If you don’t smell it on yourself,
that means that you're comfortable with it and your nose has
let it become part of the background and part of you.”

Most of all, however, Norman advises, be true to whar your
sensc of smell ia telling you. *You're never wrong: It's about
what you like. Confidence and power come from finding
something that you like. And enjoy the experience - that’s what
going back to authentic perfumery is about.” B
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READER EVENT
FRAGRANCE WORKSHOP

IRISH TATLER IS OFFERING READERS A UNIQUE OPPORTUNITY TO ATTEND
A CHANEL FRAGRANCE WORKSHOP HOSTED BY EXPERT FRAGRANCE
PROFESSOR JOANNA NORMAN.

CHANEL invites you to attend the opening
of the new Fragrance & Beauty Boutique in
Brown Thomas Dublin on

THURSDAY 9 OCTOBER AT 7PM

You will discaver the world of CHANEL fragrances,
including LES EXCLUSIFS, a collection of

rare fragrances, emblems of the life and times
of Mademoiselle CHANEL.

“~

During the workshop you will alse be treated to
Champagne and canapés, before leaving with a
luxurious goodie bag.

A booking fee of €50 applies and is fully redeemable
against your CHANEL fragrance purchase made in
Brown Thomas Dublin on the day of the event.

DUETO LIMITED AVAILABILITY,
EARLY BOOKING IS ADVISED.

To secure your booking please contact the
CHANEL counter on 01 6171149,
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